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Chanel: Identify & engage with influential bloggersTurn opinion leaders into brand ambassadors.#3.1.9|Marketing dôInfluenceConclusion > de nouveaux territoires à maîtriser 

New channels

Technology

Metrics

ÅWebsite
Å Online ads
Å Email
ÅBlogs
Å Interactive TV
Å Podcasting
Å Kiosks
Å Mobile ads
ÅViral/WOM

Å Personalization
Å Search
Å Site merchandising
Å Customer database
ÅWeb analytics
ÅBrand monitoring
Å Content syndication

Å Conversion rates
Å Cost per sale

Channels Tactics

Metrics

Å TV/cable
Å Radio
Å Magazine
Å Newspaper
Å Outdoor
Å Direct mail

Å Coupons
Å Customer promos
ÅTrade promos
ÅSales force

ÅReach
Å Frequency

The traditional communication 
tool box

The communication tool box
including new media
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Communication 2.0

01Participate in conversations

Conclusion
01  02  03  04  05 06 07 08 09



Background: The consumer 2.0 revolution
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01An onslaught of advertising
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02 Death by over-choice
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